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Congratulations! 
 

FREE!  You Now Own Resell And 

Giveaway Rights To This Report  
 

Greetings!   

 

By owning resell and giveaway rights, you may freely distribute this 

report to anyone you wish, resell it for any price and keep 100% of the 

profits, or use it as incentive to build your mailing list.  The choice is 

yours.  

 

The only restriction is that you cannot  modify this document in any 

way without permission from the author.  

 

Enjoy!  

 

Hot Tip :  If you would like to learn how to make this report your 24/7 

òDigital Sales Machineó then be sure to read the last page for full details.  
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INTRODUCTION 

My name is Mark Wilson, known by most people online as Wizzer. 

Together with Randy (The Hermit) I run a very successful online business called Blogging Beginners 

where we teach people with detailed video instruction how to very quickly set up a website using 

WordPress blogs that rank highly in the search engines. We cover everything from finding a market, 

keyword research, choosing a domain name, selecting a hosting company, installing the program 

through to configuring the site for best possible Search Engine placement. We provide ongoing help 

with plugins and any day to day issues that may arise.  

Many of our members have seen the benefits of creating 

their own e-book about their subject ς after all who knows 

your subject better than you? ς ōǳǘ ŘƛŘƴΩǘ ƪƴƻǿ Ƙƻǿ ǘƻ Ǝƻ 

about structuring the book, turning it into an electronic 

document and then integrating it with their Autoresponder 

service and website. 

We were requested to provide a video showing step by step 

instructions and I decided to create this e-book as a 

companion to the video and as a demonstration as I went 

along. 

Many people fret about their writing ability and the, so 

ŎŀƭƭŜŘ ƻƴƭƛƴŜ άǿƛǎŘƻƳέ, is to get a ghost writer to do it for 

you. While this is certainly possible and there are many, many people who would love to take your 

money and create something for you this book is about the Do It Yourself route. 

¢ƘŜ Ƴŀƛƴ ǊŜŀǎƻƴ ŦƻǊ ǘƘŀǘ ƛǎ LΩǾŜ ǘǊƛŜŘ ǘƘŜ ƎƘƻǎǘ ǿǊƛǘŜǊ Ǌƻǳǘe myself and have been sorely disappointed 

with both the quality and price. You may get lucky, but I found the people I commissioned were not 

ǇŀǊǘƛŎǳƭŀǊƭȅ ƎƻƻŘ ǿǊƛǘŜǊǎΣ ǘƘŜȅ ŎŜǊǘŀƛƴƭȅ ŘƛŘƴΩǘ ƪƴƻǿ ǘƘŜ ǎǳōƧŜŎǘ ŀǎ ǿŜƭƭ ŀǎ ǘƘŜȅ ƳƛƎƘǘΣ ǘƘŜƛǊ ǊŜǎŜŀǊŎƘ 

ǿƘŜǊŜ ǘƘŜȅ ŘƛŘƴΩǘ ƪƴƻǿ ǘƘŜ ǎǳōƧŜŎǘ ǿŀǎ ƴƻǘ ƎƻƻŘ ŀƴŘ ǳƭǘƛƳŀǘŜƭȅ L ǎǇŜƴǘ ƳƻǊŜ ǘƛƳŜ ŎƻǊǊŜŎǘƛƴƎ ǿƘŀǘ 

they had done than I would have done creating it from scratch myself. 

Of course, if you have the funds available then you can buy in the top quality writers, but if that was 

ǘƘŜ ŎŀǎŜ ȅƻǳ ǇǊƻōŀōƭȅ ǿƻǳƭŘƴΩǘ ōŜ ǊŜŀŘƛƴƎ ǘƘƛǎ ōƻƻƪ ŀƴȅǿŀȅΗ 

I hope you enjoy this book and it helps you produce your own e-book in your niche. 

Wizzer 

 

¦ƴƛǉǳŜƭȅΣ ǿŜ ǇǊƻǾƛŘŜ ŀ άǊŜǉǳŜǎǘ ŀ 

ǾƛŘŜƻέ ǎŜǊǾƛŎŜ ǿƘŜǊŜ ƻǳǊ ƳŜƳōŜǊǎ 

can ask for video instruction on any 

ŀǎǇŜŎǘ ƻŦ ǘƘŜƛǊ ōǳǎƛƴŜǎǎ ŀƴŘ ǿŜΩƭƭ 

create a video to order. This e-book 

arose from one such request. 
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KNOW YOUR MARKET 

As obvious as this may sound  it is vital you understand what your market wants . 

 

Before you rush to put pen to paper / finger 

to keyboard it is essential you do a bit of 

preparat ion. Of course, youôre keen to get 

on with your book but that thinking and 

planning time up - front could be the 

difference between success and failure of 

your project.  

 

People rush into projects all the time with 

only a vague idea of what itôs really all 

about. Books are half finished, or run out of 

steam part way through or basically have no 

real message simply because the whole 

project wasnôt thought through properly 

from the outset.  

 

 
 

Vegetables are  very good for you ï but if 

people want  ice - cream!  
 

It may be that you are keen to promote something or write a book about a subject that you think 

everybody in your market needs but please be careful.  

People only want what they want ï they typically pay little attention to what they need. They may 

need  to replace a leaking gutter but if they want a holiday  we all know which theyôll choose! 

Understanding your market and what it wants will save you a massive amount of time. You could 

spend ages perfecting an e -book about a subject that nobody is intereste d in. The consequences 

of that could be disastrous  ï youôd become disillusioned and may even give up whereas a little 

research up front could prevent all that heartache.  

You also need to fully understand what you are competing with ï what is  currently bein g offered 

and by who.  

If there are major competitors offering e -books in your particular niche see if you can get cop ies. 

Appraise them critically and work out why yours is better and why someone would choose to read 

your s in preference.  

Look carefully at the quality of the ñoppositionò if they have a large budget and can create 

professional glossy e -books think about the particular angle that makes your  book unique  if you 

cannot match that quality . 

Perhaps it could be the very personal style of writing or the extensive use of humour.  

Just make sure that there is something working in your favour and work at promoting that as your 

unique proposition.  
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And very importantly, think about your audience and what they are like.  

You need to pitch your style to their  needs. If English is likely to be the second language for most 

youôll want to avoid very long words ï keep it much more of a conversational style.  

Are they absolute beginners and need very basic guidance  in the subject ? 

Is it a technical book  aimed at ver y technically able people ? 

And what about the content? It needs to be congruous with the market place.  

Let me explainé 

 

If your book is aimed at very wealthy 

people, a scruffy looking document 

with poor formatting, spelling and 

grammatical errors is not l ikely to be 

very successful.  

 

But if you are writing about buying 

used items at rock bottom prices 

from a junk yard then the actual 

quality of the book may not need to 

be so high.  

 

However, if you are talking about 

how you became a millionaire from 

selling  junk perhaps the book should 

look a little more like you are 

actually a millionaire!  

 

Would you expect someone very wealthy to be 

looking to buy a Rolex watch here?  

 

Itôs also very important to think about where your book will be promoted. If you are thinking of 

having other people promote the e -book on their sites you need to ensure it is of a quality they 

would be happy to recommend.  

Your strategy could be to line up a host of affiliates to joint venture with you but if the material 

you provide to front your project is sub -standard or not in keeping with the quality of the 

information they already provide youôre going to have a very hard time convincing them to work 

with you.  

So, the first step is to know your market; potential customers, competitor s and partners 

extremely well and to work out what it is they all want. Find the answer to that and you are well 

on your way to success.  
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DECIDE ON YOUR MESSAGE 

What are you writing the book for?  

Seems like there should be an obvious answer but in fact the  question is quite deep.  

Will it be a product in its own right? Are you looking to give it away as an incentive for your site 

visitors to sign up to your list? Or are you looking to sell it for the information it contains?  

Or maybe you are looking to creat e a viral report that others will give away for you ï in which 

case you need to think carefully about why they would do that and ensure the book has the 

necessary links in it so you benefit from increased site visits.  

Your e -book should be seen as part of a bigger process. If you just create the book but havenôt 

thought about how you are going to promote it the poor thing may simply end up sitting sadly on 

your hard drive!  

One of the most usual 

ways of using an e -book is 

as an incentive for visitors 

to your  site to sign up to 

your mailing list.  

 

Later in this book I show 

how to set up the 

ñsystemò to acquire email 

addresses and then al low 

the e -book to be 

downloaded.  

 

Obviously you need to find 

a way of getting a regular 

stream of targeted & 

motivated visito rs to your 

site and once there ensure 

your  ñmessageò is what 

they want to hear.  
 

 

They said ñmake them and they will come ò but Iôm still 

waiting  for my first customer !  

 

The message of your e -book clearly needs to be in keeping with the overall theme of  your site. A 

visitor to a site about Eco -Friendly Issues is hardly likely to want an e -book about V8 Powered 

Petrol Lawn Mowers !  

You will also want to ensure you provide plenty of reasons why your visitors will want the book. 

Think about the cover of any novel. After reading that paragraph on the sleeve you are left in no 

doubt that you want to read more.  
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CREATE A STUCTURE FOR YOUR E-BOOK 

Years ago when I started my first sales job , a trainer explained to me that any sale was a 4 step 

process.  

If you think  carefully about this youôll realize that any transaction is really a sales process. From a 

child asking for something through to asking someone for a date.  

You may well have heard this before but even if you havenôt youôll have used the sequence 

without e ven realizing it: -  

 

In essence this sequence is: -  

 An introduction or agenda  

 The contents  

 The summary  

 A call to action  

 

The size of each section will vary but in general it is only the contents that will contain substantial 

information. It is that section that provides the substance, the arguments and reasons.  

Step 1 - Tell them what you are going to tell them  

In this book youôll see that I introduced myself and why I created this book.  I also provided a 

separate Contents Page. These two pages make up step 1.  

Step 2 - Tell them 

The main body of the book, the contents, is then broken down into manageable sections or 

subjects and each sho uld move logically into the next and ultimately into the conclusion.  

In this book each section builds on the previous until your e -book is completed and it has been 

integrated into your website for distribution.  

Step 3 ɀ Tell them what you told them  

After the contents have been mapped out it is sensible to provide a summary which serves as a 

reminder of what has been said. If you are looking for your readers to do something as a result of 

reading your book youôd highlight the major points here and why you can help or provide a 

solution.  

Step 4 ɀ Tell them what you want them to do  

And finally, although this might be part of summary youôd explain what action you want your 

readers to take. This could be to call you, buy something, go to a web page, sign up for  a course 

ï limited only by your imagination.  

 

1. Tell them what you are going to tell them.  

2. Tell them. 

3. Tell them what you told them.  

4. Tell them what you want them to do.  
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RESEARCH ADDITIONAL INFORMATION 

 

So where have we got to?  

Weôve done the initial research and we now 

need to ensure we have everything that will 

be need ed to create the book readily 

available.  

We need to identify whether we need to obtain 

any imag es or photographs; any specialis ed 

information ï do you need to locate any 

detailed technical graphics or instructions.  

Iôve provided some links in the Resources 

section at the end of this book to sites where 

you can obtain Royalty Free photographs and 

images ï some of them free.  

Are there any links to other information relevant or perhaps tutorials on how to use something 

youôve recommended?  

Whatever it may be youôll want to collect all of that together at this stage rather than find 

something is missing when youôre in full flow creating your e-book.  

Iôll also add here that you may need to learn how to do something yourself before you create your 

book.  This overlaps with the next section if there are any new tools you require ï you may have 

to learn how to use them too!  

As I was planning this e -book for example I realized I would need an image for the front page and 

I particularly wanted to create a new ñsqueeze or landingò page to promote the book so I could 

illustrate how to do this for our Blogging Beginners members.  

I remembered that Iôd been offered some free 

page templates that included various images a 

while back and had stored them on my hard 

drive. I have a habit of downloading things like 

that whe n I see them even if I donôt need them 

at the time. You never know when theyôll come 

in useful.  

 

So a quick search of my hard drive and I found 

I already had something that was perfect for 

the job. Iôd need to do a bit of editing but 

nothing too much ï so I gathered everything 

together in advance.  
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thought through and mapped out the 
structure of our e -book.  
































